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Newsweek’s Better Planet celebrates the everyday heroes who 
take one small sustainable step at a time and inspire the rest 
of us to follow. We recognize innovators and influencers who 
are shaping everything from environmentally responsible 
mobility to paradigm-shifting technology, and also bringing 
companies, communities and consumers along with them. 
Better Planet—sustainability is possible for everyone.

Sustainable	Mobility
Sustainable		Energy
Sustainable	Planet

Better Planet hub covers the following 
topic areas on sustainability:



Newsweek’s Better Planet hub will tell 
the stories of the following categories 
of individuals that are contributing to 
make our planet better. 



36% BETTER THAN 
COMPETITORS

DIVERSE TEAMS
PERFORM UP TO

The future of work will be more diverse. Better Workplaces 
celebrates the companies, executives, employees, mentors who 
prioritize inclusivity and equity, show the office can become a 
more welcoming, inclusive, and egalitarian environment. 
Featuring interviews with management thought leaders, first-
person dispatches from executives with real track records on 
DEI, and profiles of less-visible professionals making a positive 
impact on their colleagues, Better Workplaces aims to provide a 
blueprint for what the future of work can look like. Because the 
work—and the workplace—can always be better. 



CONTENT HUB SPOTLIGHT

Newsweek Mightier supports the next generation of American 
leaders by partnering with the National Association of Urban 
Debate Leagues to teach debate skills to thousands of students 
who might not otherwise have access to such programs. 
Mightier promotes high school debate and the debaters, 
schools, coaches and mentors who are working to find 
common ground on our most pressing issues and keeping our 
civil discourse civil for the future.

OF DEBATERS 
GRADUATE
HIGH SCHOOL

OF DEBATERS 
ENROLL IN
COLLEGE

REPORT STRONGER 
FINANCIAL
LITERACY SKILLS

90% 85% 97%



“Just like a transport hub where the root to 
every destination runs through the center, our 

content hubs will use video, social media, 
podcasts, articles, newsletters and live events 
to take our audience on a journey to the center, 

to common ground.”











AD INNOVATION
THAT STANDS OUT.

2.1%

When the user 
scrolls, the unit 

retracts to a sticky 
leaderboard at the 

top of the page. 
(970x250 desktop, 

320x100 mobile}

Centerstage, a special, disruptive full- 
screen takeover on desktop/mobile, above 
the fold, and 100% in-view for the duration 
of the user's journey on the page.
First-entry, desktop and mobile. Inquire for specs.

AVG CTR



First-entry, desktop and mobile. Inquire for specs.

First impression
TAKEOVER.

Upon scroll, the LG 
unit (1600x350) folds 
behind the main site 

content, followed by a 
300x600 positioned on 

the right side next to the 
main image/video. 

First Impression Takeover, is a dynamic half 
takeover of our article pages utilizing either static 
or video content. As the users scrolls the site, 
visitors are showcased a continuing experience 
from the large initial takeovers, with inline banner 
units of your main creative.
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