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2023 Content Strategy
& Brand Partnership 





WEEKLY 
PODCAST

NEWS-
LETTER

LIVE 
EVENT

SOCIAL 
MEDIA

CUSTOM 
VIDEO

Newsweek’s content hub shining a spotlight on 
ecopreneurs, startups, innovators, NGOs and 
companies that are contributing to a more 
sustainable world. 

CLIMATE 
HERO 

CATEGORIES

CHAMPIONS
INVENTORS
RISING STARS
LIFETIME ACHEIVERS
REVIVERS
PROTECTORS



CONTENT HUB SPOTLIGHT

WEEKLY 
PODCAST

NEWS-
LETTER

LIVE 
EVENT

SOCIAL 
MEDIA

CUSTOM 
VIDEO

A content hub that focuses on the north star
priority of DE&I and how companies, leaders,
employees and allies are taking action and
getting better.

36% BETTER THAN 
COMPETITORS

DIVERSE TEAMS
PERFORM UP TO



WEEKLY 
PODCAST

NEWS-
LETTER

LIVE 
EVENT

SOCIAL 
MEDIA

CUSTOM 
VIDEO

Newsweek’s content hub covering the yearlong journey 
of discovery that follows the students and coaches as 
they prepare for the nation’s largest debate competition.

OF DEBATERS 
GRADUATE
HIGH SCHOOL

OF DEBATERS 
ENROLL IN
COLLEGE

REPORT STRONGER 
FINANCIAL
LITERACY SKILLS

90% 85% 97%



“Just like a transport hub where the root to 
every destination runs through the center, our

content hubs will use video, social media, 
podcasts, articles, newsletters and live events 
to take our audience on a journey to the center,

to commonground.”











AD INNOVATION
THAT STANDS OUT.

1.63%
*Est. CTR based on test 

unit performance

When the user 
scrolls, the unit 

retracts to a sticky 
leaderboard at the 

top of the page. 
(970x250 desktop, 

320x100 mobile}

Centerstage, a special, disruptive full-
screen takeover on desktop/mobile, above 
the fold, and 100% in-view for the duration 
of the user's journey on the page.
First-entry, desktop and mobile, inquire for specs.



First-entry, desktop and mobile, inquire for specs.

First impression
TAKEOVER.

Upon scroll, the LG 
unit (1600x350) folds 
behind the main site 

content, followed by a 
300x600 positioned on 

the right side next to the 
main image/video. 

First Impression Takeover, is a dynamic half 
takeover of our article pages utilizing either static 
or video content. As the users scrolls the site, 
visitors are showcased a continuing experience 
from the large initial takeovers, with inline banner 
units of your main creative.



Kevin Gentzel
Global Chief Commercial Officer 
Phone: 917.679.8797
Email: k.gentzel@newsweek.com

Kylie McCoy
Director, Brand Partnerships 
Phone: +1 603 418 4404
Email: k.mccoy@newsweek.com

THANK YOU


